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WELCOME TO THE CLOUDLINE

We are an innovative, bespoke brand 
house specializing in strategic 
marketing and brand development 

with a strong focus on graphic, 
media, and web design.

At Cloudline Agency, we thrive on forging direct and 
intimate partnerships with our clients, helping you 
make complex decisions and uncovering simple 
solutions to ensure the most lucrative results. 

At our core, we know innovation is key. 
We are constantly revolutionizing the way 
businesses connect by weaving new 
ideas with original methods to achieve 
and expand upon our clients’ goals. This 
is achieved through the integration of 
out-of-the-box thinking, in-depth client 
assessment and intimate collaboration 
– enabling the true essence of 
your brand, story and vision to be 
captured and expressed.

Our Dream Team consists of 
a melting pot of talented, 
energetic, creative thinkers; 
equipped with finely tuned skill 
sets for the conceptualization 
and development of our 
clients’ interwoven projects. 
Our specialists strive to 
revive and grow brand 
awareness, recognition 
and customer loyalty 
by creating new brand 
directions that are 
fresh, distinct and oh 
so memorable. 
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Our panoramic brand + marketing strategy 
is comprised of four core pillars:
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Uncover the elements that make your 
brand unique - the compelling details that 
express your brand’s true worth, elicit an 
emotional bond with your audience, and 
make your brand unforgettable. 

Your website is your window to the world. 
With technology driving constant change 
in user habits, staying at the forefront is 
paramount to building long lasting trust  
between your brand and its audience.

There has been a paradigm shift in the 
way people consume information, make 
purchasing decisions and share their 
thoughts and experiences. Be sure to 
stand out as an authority in your market.

We Launch
Authority Brands

Premium Printing

IV

p . 24 Premium Printing
p . 25 Print Products & Finishes

With so much effort placed on digital, 
one musn’t overlook the physical. A 
solid first impression still lies in print. 
Make sure your tangibles drive to action 
with unparalleled print quality.

The combination 
of our all-
encompassing 
vision with an 
unrelenting 
attention to 
detail and web 
savvy enables 
us to produce 
a compelling, 
interactive and 
synergistic 
graphic 
experience 
time and time 
again while 
devising and 
implementing 
strategies that 
steamline 
resources and 
align corporate 
objectives.

These interwoven 
components are integral 
towards achieving the 
maximum result and 
anchoring your business’ 
‘Brand Authority’ 

AUTHORITY         
IS KING
Authority is cultivated 
through your audience’s 
perception of your brand.  
Authority is all about the 
way you appear to your 
audience, share your 
content, showcase your 
services and deliver your 
products.  It is vital you 
are seen as profesional, 
trustworthy and reliable.

élise mcneill 
Director | Brand Technologist
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Your brand image elevates, 
differentiates and validates 
your business!
Brand Expression is about clarifying the vision 
and purpose of a company’s deepest potential and 
bringing that vision to life. Creativity is at the core of 
brand expression. It’s creativity and design expertise 
that turns messages into mantra, adds soul to strategy 
and organizes divergent parts into the power of the 
whole.

A brand is not merely a logo. It is a 
unique character with a distinctive 
persona that has the potential to 
become a part of your audience’s life 
experience. Uninspired presentation 
and branding is the Achilles heel of 
most businesses.  It can significantly 
compromise the perceived value of the 
company and its offerings. Remember, 
your brand is your most valuable asset.

OPTIC STRATEGY
Our Brand Technologists at Cloudline 
are prodigies of design. They have a 
perpetual ability to engineer an inspired 
and experiential look and feel for our 
clients. This not only sets your brand 
apart from competitors and increases 
consumer visibility, but also captures 
the deepest essence of your company 
and its core values and message.

After careful analysis and understanding 
of our client’s market and product, 
Cloudline perfects the strategic, 
tactical and creative aspects of your 
brand – providing a backbone, and 
ultimately enhancing your appearance 
as a professional and recognizable 
organization. Finally, we deliver 
stimulating messages in clear, dynamic 
and targeted ways. We translate 
basic information into compelling and 
relevant copy for use in web, corporate 
communications and print materials 
from business cards to billboards.

Make a visual impact 
with your brand story 
If someone asks about the story 
behind your logo, will you have a 
blank stare or a look of excitement 
to share?

UNIFY 
Your Message 

SIMPLIFY 
Your Content

AMPLIFY 
Your Impact

Brand Optics
- THE BACKBONE

PILLAR I
Brand Optics



60,000 x

Information Transmitted Visually to the Brain

Visual Processing Speed

Mobile Video Revenue and Users

$16 billion 
75%

Visuals are processed 
60,000X faster in the brain 
than text.  So for an internet 
user skimming the web, or 
your website, you’ll be able 
to communicate more value, 
far quicker.

90% of information 
transmitted to the brain is 
visual.

This means any information 
you want to communicate is 
better communicated in the 
form of an image.

Brand recognition increases 
by 80% with colour.

92.6% of shoppers make 
buying decisions based on 
the visual factor.

75% of smartphone users 
watch videos on their 
phones, 26% of whom use 
video at least once a day.

Mobile video subscription is 
expected to hit $16 billion in 
revenue by 2014, with over 
500 million subscribers.

Brand Optics 
Visual Statistics 2014

Visuals tell your brand story
without pressuring your viewers. 12% Growth

46.1%

Traffic from Infographics

% Businesses Feel Design is Vital for Success

Website Design Credibility

49%

Not Important
3%

Fairly Important
31%

Neutral
10%

Very Important
49%

Online Sales Made by Gender

42% 58%

Businesses who market with 
infographics grow in traffic 

an average of 12% more 
than those who don’t.

46.1% of people say a 
website’s design is the 
number one criteria for 

discerning the credibility of 
the company.

Web design speaks volumes 
about your business and 

in a very competitive 
marketplace, the initial 

impression can easily make 
or break the deal.

Almost half of businesses 
recognize a strong visual 

impression is vitally 
important to their business 

success.

Men and women remember 
things in different ways. 

Layering emotional decision-
making opportunities 

through visuals with rational 
information will increase 

purchase intent and 
strengthen your brand’s 

“sticking” power.

90%



08 09

APPEARANCE MAKES THE DIFFERENCE 
Like it or not, how you project your image and showcase your product 
matters. Your website is your window to the world. The average time you have 
to impress a visitor online is just a few seconds – that’s one, two, three, gone!

FORM + FUNCTION
As well as delivering outstanding aesthetics, we take pride in creating sites 
that are intuitive and easy to navigate, thanks to carefully considered layouts 
and customer-focused functionality. Our design team pays close attention to 
detail, producing pages that appeal to specific target markets and offer clear 
calls to action.

MOBILE MATTERS
One of every three minutes spent with digital content is done on a mobile 
device.  With all of this mobile use, having a website that is responsive is 
becoming a requirement, not an option. Fully mobile friendly pages are the 
most important thing you need in your business right now – a staggering 84% 
of North American mobile owners have used their mobile devices to shop 
within the past few months alone. 

At Cloudline, we put mobile readiness at the forefront of our web development. 
Our mobile framework means your pages will scale down to ipads, tablets and 
mobile phones so that no matter what platform your visitors are on, they have 
a seamless experience.

Web Development - THE LENS
Your website is your window to the world!

WEB STRATEGY
At Cloudline, we develop high-impact corporate websites built with 
strong synergistic design elements that maintain the consistency of your 
brand. Furthermore, we plan and integrate strong concepts, strategic 
communications and site architecture so that your website becomes a 
genuine strategic marketing tool. 

During the discovery phase we perform strategic communications analyses, 
where our brand technologists clarify key messages from your value 
proposition, competitive landscape and strategic marketing goals. Winning 
website concepts are based on clean concepts that capture the essence of 
your value proposition and target the key audiences in your online market.

To build a successful business, 
you need to attract an audience 
and share content about your 
products and services. The 
digital marketplace has evolved; 
your website is now one of, if 
not, THE strongest tool that 
gives you the power to attract 
and convert an audience as an 
authority in your market.

PILLAR II
Web Development
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Web Specialties
Our approach to web 
development reflects the 
Cloudline philosophy that 
a website should grow 
organically alongside one’s 
business – be it fast or slow. 
Bigger does not always 
mean better. Nevertheless, 
with our meticulous 
strategy landscaping and 
flexible site architecture, 
you can bet your website 
will expand just as far as 
you do. Following are a few 
of our specialties that you 
can launch with or expand 
into as you grow.

CMS Empowerment

We specialize in building websites with 
‘Content Management Systems‘ (CMS), 
equipping virtually any employee with 
the ability to modify your website with 
ease. A content management system 
is a personal backend access system 
built as a second tier on your server 
over your website’s original code. Unlike 
code however, editing in your CMS is 
as easy as adjusting a word document. 
With just a few clicks, you can publish 
new posts and pages so you’re ready to 
capture leads, market your product, and 
deliver your content fast. With a CMS, 
you can keep your business current 
without depending on ongoing agency 
support – however, always remember 
we are here for you if you prefer support 
from our brand technologists.

Landing Pages

Landing pages are targeted webpages 
focusud on a single key product or service 
offering. They are the ideal location to 
send your customers to from a targeted 
email campaign or keyword search to seal 
the deal. How well this page performs will 
determine the success of your promotional 
efforts. 

Even if you achieve great ‘open’ and 
‘click-through’ rates on your email, your 
campaign will not be successful if you do 
not carry your prospects through to the 
marketing goal. That’s why customized 
landing pages designed to tie into your 
targeted promotions are so important. At 
Cloudline, our experts understand the best 
practices that go into creating an effective 
landing page. We put this knowledge to 
work for you so that your landing pages 
achieve your goals.

Ecommerce

It takes just a few seconds for shoppers to 
judge an online store based on how it looks, 
and subsequently decide if they want to 
buy from you or not. This means that with 
ecommerce, appearance certainly matters, 
which is why we ensure that every online 
store we launch is an absolute stunner.

We develop ecommerce stores that 
combine outstanding style with powerful 
functionality. By listening to your needs and 
understanding what online shoppers want, 
we build industry-leading e-shops that 
attract and retain customers, secure sales, 
and generate real return on investment. 
Our approach is to take the time to get 
to know your business, products and 
goals, and then use that knowledge to 
design and build a store that meets your 
specific needs. Once built, we’ll teach 
you to manage your store with a powerful 
admin system, complete with functionality 
designed to ease order processing and 
enable you to run a promising online 
business. Online shopping has never been 
bigger – take a slice of the trillion dollar 
ecommerce sector.
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Marketing Channels
- THE CURRENTS

SEM (SEO + PPC) 
Attract + Direct

 » The Realm of Search

 » A Glance at SEO Today

 » SEO + Social Media

p . 14-15

SOCIAL MEDIA 
Entice + Inform

 » Progressive Social Media

 » Social Authority is Key

 » Stats to Blow Your Top Off

p . 16-19

EMAIL MARKETING 
Engage + Recruit

 » 21st Century Email Must Haves

 » Deploy. Segment. Combine.

 » Track Your Performance

p . 20-23

ultimately prove successful on a large 
scale – enabling positive exponential 
reaction and cross-pollination between 
campaigns and projects.

By integrating Social Media with Search 
Engine and Email Marketing efforts, we 
can create a truly progressive program 
to provide the highest ROI in today’s 
competitive and ever-evolving markets. 
Our marketing programs are tailored 
to your business and are designed 
to encompass ongoing program 
restructuring and/or expansion based 
on accumulated data generated from 
cutting-edge analytic metrics. This 
marketing model is often far more 
cost effective than a more traditional 
approach.

SEM 
Attract

SOCIAL 
Entice 

EMAIL 
Engage 

PILLAR III
Marketing Channels

Take your objectives and 
transform them into 
marketable campaigns.
At Cloudline we specialize in developing 
comprehensive marketing initiatives 
– executing successful programs 
based on cumulative insight, as well 
as current, past and future trends. 
Through our various proficiencies and 
the use of sophisticated automation 
and tracking technology, we are able 
to manage a broad array of campaigns 
and measure the success of different 
outlets versus effort expended, 
allowing for instantaneous adjustment 
to external conditions.  This in turn 
provides the opportunity to replicate 
and fine-tune strategies into efforts that 

Simply stated, 
marketing is 
everything 
you do to place 
your product 
in the hands of 
your potential 
customer.
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59% of consumers use 
Google every month  
to find a reputable, 

local business.

SEO leads have 
a 14.6% 
close rate

93%

65%

Search Engines provide targeted traffic;
‘niche’ people looking for your goods!

SEM / SEO / PPC
WHAT DOES IT ALL MEAN?

SEM stands for ‘Search Engine 
Marketing’. There are many aspects 
of SEM that boil down to two 
categories: Organic and Paid. Organic 
rankings come from ‘Search Engine 
Optimization’ (SEO) strategies, while 
paid results are achieved through 
‘Pay Per Click’ (PPC) campaigns. 

Performed in conjunction, these 
techniques help to skyrocket your 
visibility in search listings.

SEO - THE ORGANIC METHOD

SEO (Search Engine Optimization) is the 
practice of improving and promoting your 
web properties – websites, landing pages 
and blogs – in order to increase the number 
of relevant visitors you receive from search 
engines. High rankings in organic search 
listings come from building great sites, 
‘optimizing’ the code and copy, and posting 
dynamic content to authority channels 
such as social media properties and blogs 
that already have extremely high traffic. 
The Internet is becoming increasingly 
competitive, and those who perform SEO 
will succeed in having their content placed 
where searchers will readily find it.

The Realm of Search
Targeted visitors to your website 
can provide publicity, revenue and 
exposure like no other channel of 
marketing.  Investing in ‘Search Engine 
Marketing’ strategies can have an 
exceptional rate of return compared 
to other modalities of marketing and 
promotion.

Although other types of traffic can 
generate visits to your website, the 
majority of web traffic is driven by the 
major commercial search engines – 
Google, Yahoo! and Bing. This is true 
whether your site provides content, 
services, products, information or 
anything in between. 

PPC - THE PAID ADS

In conjunction with your organic efforts, 
PPC (Pay Per Click) advertisements - 
which focus on keywords and phrases 
related to your business - can further 
strengthen your search rank and increase 
click-throughs from an audience that is 
hungry for what you are offering. 

A Glance at SEO Today
Once upon a time, “the old SEO” ruled 
the website marketing world. This was 
during the early, pioneering days of 
online marketing – before it was typical 
for a small business to have a website 
and long before your grandmother had 
an online presence that could rival a 
teenager. The old SEO strategy centered 
around one primary factor; link building. 
Today, however, link building as a direct 
SEO tactic is pretty well dead. The fact 
is, search engines like Google have 
found smarter ways to measure the 
popularity of your website – it’s called 
social media.

The fact that social media is critical to 
your online presence as well as your 
search engine ranking can sometimes 
be a tough pill for business owners to 
swallow. It can be a difficult marketing 
strategy to measure, and it can seem like 
a strange way to grow your business. 
But the days of easily measuring your 
SEO strategy are long gone. It’s no 
longer about building X amount of links 
and creating Y amount of optimized 
content pages on your website. These 
old approaches to getting search engine 
attention are very static. 

The new strategy is about being 
dynamic, engaged, and interactive 
within your marketplace. Social media is 
pretty well the only place you can truly 
make that happen.

PILLAR III | CHANNEL 01
Search Engine Marketing (SEO + PPC)

SEO + Social Media

Social Media is one 
of the most powerful 
ways to achieve 
high organic SEO 
rankings. It has also 
become the standard 
way for customers to 
check on how active 
your business is.  A 
weak social media 
presence leaves your 
business vulnerable 
to the risk of being 
perceived as cold, 
impersonal, and 
archaic.

93% of online 
experiences begin with  

a Search Engine.

Google Ads account for 64.6% of 
clicks for high commercial intent 

keyword searches. 48% of users say that if they 
arrive on a business site that isn’t 
working well on mobile, they take 

it as an indication of the  
business simply  

not caring.
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Your Social Presence
needs to make a BANG!

PILLAR III | CHANNEL 02
Progressive Social Media

Social business has emerged and 
accelerated into a bona fide business 
practice at an incredible pace. One can’t 
help but notice the increasing number 
of Internet users who are choosing to 
identify themselves with social networks. 
In fact, 30% of regular Internet users are 
said to have visited social networks in 
the past 30 days alone. 

Every business needs to take a strategic 
approach to incorporating social media 
into their marketing plan. By its very 
nature, social media and thus social 
business is constantly evolving and 
social practitioners must sprint to keep 
up. 

Cloudline offers a proprietary, 
value-added approach to social 
marketing for your business.  Whether 
you are well versed in social properties 
or utilizing them for the first time, we 
will help you understand the social 
eco-system and create a strategy that 
dovetails with your overall marketing 
goals.

Our strategic social strategies aim to 
enhance and leverage your business’ 
corporate image position, as well as 
accelerate the growth of your virtual 
enterprise objectives. 

A strong social 
presence drives 
traffic and 
builds brand 
awareness.

SOCIAL AUTHORITY IS KEY
One of the crucial components of 
successful social media marketing 
implementation is building ‘Social 
Authority’. Social authority is developed 
when an individual or organization 
establishes themselves as an ‘expert’ 
in their given field, thereby becoming an 
“influencer” in that field.

As a result of social media and the 
influence of social media marketers, 
consumers today are as likely, or more 
likely, to make buying decisions based 
on what they read and see in platforms 
we call ‘Social Properties’, but only if 
presented by someone they have come 
to trust. That is why a purposeful and 
carefully designed social media strategy 
has become an integral part of any 
complete and directed marketing plan.

A company must HONESTLY convince 
people of their genuine intentions, 
knowledge and expertise in their 
specific industry. This provides valuable 
and accurate information on an ongoing 
basis – all the while without the obvious 
pressure of a marketing angle. If this 
can be done, trust with that message 
begins to develop naturally, and the 
organization or person sharing that 
message becomes a thought leader 
and value provider – setting themselves 
up as a trusted “advisor” instead of 
a marketer. ‘Top of Mind’ awareness 
develops and the consumer naturally 
begins to gravitate to the products and 
services of the authority influencer.

“A company must HONESTLY 
convince people of their 
genuine intentions.”

As technology 
evolves, so does 
the way people 
communicate, 
purchase, interact 
and locate the things 
they want or need. 
Ignore social media 
and you’re missing 
out on a tremendous 
amount of potential 
clientele! 

16
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Social Media Statistics that will 
BLOW YOUR TOP OFF!

1.15 billion

1 billion +

Social Media
Social Network Statistics | 2014

Total Number of Facebook Users

Google+ Enabled Accounts

1. One million web pages are 
now accessed using the 
“Login with Facebook” 
feature.

2. 47% of Americans say 
Facebook is their #1 
influencer of purchases.

3. 23% of Facebook users login 
at least five times per day.

# 1,730,000,000

  71%
Mobile Users

Scanning QR Codes - Gender Stats ‘Check In’ - Location Services on Mobile

Number of Social Network Users Around the World = 1.73 Billion (72% of all internet users)

31% 22%
34%
24%

71% of users utilize a mobile defice to access 
social media according to the Adobe Mobile 
consumer survey.  This graph depics which social 
media sites are most accessed via mobile devices.

Young & Middle-Aged

Older Age Groups

LinkedIn
12 %

Pinterest
12 %

Google +
33%

Instagram
18%

Twitter
29%

Facebook
77%

1. Google+ has 359 million 
monthly active users on it’s 
social platform.

2. Google+ is growing at 33% 
per annum.

3. The 45 to 54 year old bracket 
increased its usage on 
Google+ by 56% since 2012.
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Email MUST-HAVES
for the 21st century campaign:

Any ambitious brand worth its digital weight 
should have a killer welcome series, re-engagement 
campaigns, abandoned cart emails and so forth. 

E-NEWSLETTERS 
A company newsletter or ‘opt in’ email is a powerful tool that takes your 
message directly to your clients’ and prospects’ inboxes. Typically sent out 
bi-weekly, monthly or seasonally to specific segments of your list, an email 
newsletter is a great way to reinforce your brand and industry expertise – 
increasing interest and trust in your products and services. Engagement 
in an email newsletter can further lead customers to receive trigger or drip 
campaigns depending on the email program you have devised.

TRIGGER CAMPAIGNS 
Trigger email campaigns are set to send automatically, triggered by an 
event such as a product purchase, request for information, or a newsletter 
sign up. They can be an invaluable tool to encourage, confirm, or complete 
a transaction with a prospect or customer. Trigger emails are an important 
tool for maintaining a consistent, professional image, and providing quality 
customer service.

DRIP CAMPAIGNS 
Drip campaigns are a series of emails sent to your customers and prospects 
over time. They can be automated to initiate the same way as a trigger 
campaign. These emails can provide valuable information or serve as a 
follow-up to a sales contact. For instance, you may provide a series of emails 
to new customers that teach them about the product they just purchased, 
or you might send a series of articles with key market information to anyone 
who signs up on your website.

PILLAR III - CHANNEL 03
Email Marketing

KNOW  
Your Goals

BUILD 
Relationships

ANALYZE 
The Metrics
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It’s never too early 
to begin gathering 
subscribers.  Even if you 
don’t plan on integrating 
email initiatives in the 
foreseeable future, take 
the time of laying the 
foundation somewhere 
on your website or social 
media platforms. Begin 
capturing your customer 
data now!

Sending email campaigns 
is one of the best ways 
to mobilize your audience 
to take action. Email has 
become more indispensable 
than ever before. With mobile 
now driving more than half 
of our web activity, many 
people now use email on 
their smartphones more than 
they make actual phone calls. 
Because of this, brands can 
now reach their audience via 
email more easily than ever 
with their special offers and 
customized content anytime, 
anywhere.

Targeted email campaigns 
are the key to keeping your 
brand and its products ‘Top 
of Mind’ with your prospects 
and customers. Incredible 

for building loyalty and 
growing revenue over the 
long term, email marketing is 
an essential tool for building 
solid customer relationships. 
Cloudline can help you build 
your email marketing strategy 
from the ground up or spruce 
up your existing tactics. We 
develop email campaigns 
that motivate action with 
custom branded email 
templates, fully equipped 
with comprehensive, simple 
to use analytics reporting 
systems integrated into every 
email your business sends, 
ensuring the effectiveness of 
your campaigns.  

DEPLOY
Create, edit, schedule and 
send one-off or automated 
email campaigns from a 
simple to use backend 
management system quickly 
and easily – then track your 
success with real-time 
reporting that makes it easy 
to plan your next move.

SEGMENT
Slice and dice your contact 
database any way you desire 
to create an unlimited number 
of contact lists and customer 
segments. Segmented lists 
make sure the right people 
get the right message at 
the right time. We can 
integrate signup forms on 
your web properties directly 
into your email engine so 
your subscribers are added 
instantaneously to your live 
email lists. This saves you the 
time and hassle of managing 
subscribers manually. 

COMBINE
You can tie your email 
promotions together with 
your e-newsletters, landing 
pages, website, and other 
interactive communications 
and watch your online 
marketing program reach 
a level of effectiveness like 
never before. 

Just like you, your customers
check their email several times a day.

Track Your Performance
Sending campaigns via an email 
marketing engine provides sophisticated 
metrics reports. Track engagement via 
reports on any device at any time to 
monitor activity, meet goals and set 
new ones. With this knowledge, future 
improvements are easily determined and 
how to best market to your customers 
next becomes a breeze.

INTERACTIVE GRAPHS 
Interactive graphs show you how many 
emails were delivered, opened, what 
percentage clicked further, and more. See 
where in the world your subscribers are 
located and then track engagement by 
country. Find out what attracts people with 
an email click-map overlay. Are the clicks 
mostly near the top? Do your subscribers 
like pictures or text links better? Learn from 
their habits and evolve your strategies with 
every campaign.

ACTIVITY REPORTS 
Dig even deeper with subscriber activity 
reports, which give you a real-time report 
for every subscriber’s email activities: when 
they opened, what they clicked, and when 
they came back for more. You can even 
generate a list of people who didn’t open, 
and send them a modified campaign. View 
social reports to analyze stats about how 
many people your email was shared with 
and on what social channels.

REVENUE REPORTS 
Online retailers can track sales from a click 
in their campaign all the way to purchase. 
Find out which customers make a purchase 
and what they buy after opening your 
campaign. Pull stats from website traffic 
analytics tools directly into your campaign 
reports page. Analyze ROI, revenue created, 
and completed goals—all in one place.

—————————
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At Cloudline, our printers only print on 95 Bright Stock. 
Our stock has a bluish white shade which means your 
printed materials look brighter and more vivid. Many of 
our competitors print on 90 bright stock which results in 
a yellow cast throughout your designs.

Every sheet is scanned automatically & 
instantly colour corrected, bringing you 
impeccable quality printing.

Even the slightest deviations in colour 
and register are a thing of the past 
with our specially configured presses, 
delivering up to 18,000 perfect sheets 
per hour.

Our scuff resistant coatings give any 
print greater opacity & colour stability for 
life-like images and enhanced crisp text.

Our printers print with soy-oil based inks 
instead of traditional petroleum-based 
ink.

We take pride in our ability to meet the 
high standards of quality, consistency 
and performance in our inks that our 
customers have come to expect.

Our high quality inks ensure your printed 
product is reproduced flawlessly with 
vivid and briliant colours.

Rotary Off-Set 
Premium Printing

Extreme Colour Control Vivid Soy Quality Inks

Cloudline offers 
unparalleled print 

quality through our 
high quality VOC 

free coatings, and 
premium finishes  

- Up to 26pt

GO PREMIUM!
Seal the deal in print.

PILLAR IV
Premium Printing

 » Business Cards
 » Flyers & Posters
 » Financial Card Technologies
 » Retail Gift Cards
 » Letterhead, Envelopes & Folders
 » Perforated Door Hangers
 » Custom Notepads
 » Paper & Vinyl Stickers
 » Product Packaging
 » Booklets, Catalogues & Magazines
 » Magnets
 » Large Format  + MORE

 » Matt Lam up to 26pt
 » Eco Recycled Stocks
 » Gloss AQ
 » High Gloss UV
 » Unlimited Metallics + AQ
 » Foil Stamping
 » Embossing & Debossing
 » Plastic Stock
 » Scratch Off
 » Scoring & Perforating
 » Round Corners
 » Die Cutting  + MORE

The clearest resolution 
of any printer in the 
industry! 

THE DIFFERENCE IS CLEAR:  Cloudline’s 
printers print at an astoundingly high 
300LPI (Lines Per Inch), which means 
your printed materials will have over 
75% more clarity than the traditional 
175LPI the other guys print at.

PRINT PRODUCTS PRINT FINISHES

Can you spot the difference?
HINT: There are 6250 of them

95%
BRIGHT 

STOCK

CLOUDLINE
300 LPI

OTHER GUYS 
175 LPI



Take Flight
Are you ready to LAUNCH?
Remember,  achieving your organization’s marketing 
objectives depends on identifying and navigating 
a complex media and business environment; and 
executing a successful strategy ultimately comes 
down to creative vision and ideas that generate 
memorable experiences. 

Today’s data-driven marketing solutions are 
more complex than traditional one-way brand 
communications. Hence, digital experiences and 
applications require talented individuals who 
understand how consumers use and interact with 
technology in their daily lives. 

Cloudline Agency’s multi-disciplinary creative team 
provides clients with integrated ideas that work 
across multiple platforms.

From our perspective, if you fail to understand 
technology, you will fail to understand your customer, 
and your customer will fail to understand you – Let us 
help you reach beyond the Cloudline! 

CLOUDLINE AGENCY
Toronto Brand House

launch@cloudlineagency.com
CLOUDLINEAGENCY.com


